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1. What is Product Discovery?
2. Best practices through examples

3. Future of Product Discovery
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Product discovery is a critical part of a digital commerce funnel,
and can be seen as a low hanging fruit when considering value-
for-money innovation with a potentially high impact on conversion.
This is especially true when commerce search is combined with

personalization.

Mike Lowndes,
Senior Director Analyst

Gartner




What is Product Discovery
...and why 1s it important?



What is Product Discovery ?

Customers:
The process by which to explore

and find products.

Merchants:
The art of making the shopper’s

journey seamless.
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Differences in customer objective

~
Browsing:

Involves a more casual and

approach.

Searching: S
Is goal-driven and on finding

something specific.




Consumer journeys can be complicated

Understanding shopper behavior is
crucial for effectively presenting the
relevant options of your products or

services.

@

N

& ;

L Triggers
&

Exploration

Experience
Triggers

~~O



Your shopping list for conversion rate success

Best Practices

Holistic Product Discovery
Optimizing and personalizing

every touch point of a

shopper’s journey.

#Klevuai

LANDING PAGES 000

SEARCH OVERLAY 000

PRODUCT LISTINGS 000

PRODUCT RECOMMENDATION

jol

SEARCH

FILTERS PRODUCT LISTING

PRODUCT RECOMMENDATION

PRODUCT DETAIL Q00

CART 00

KLAVIYO 000

ADD TO CART

PRODUCT RECOMMENDATION

PRODUCT RECOMMENDATION

CHECKOUT

PRODUCT RECOMMENDATION

EMAIL

BASED ON YOUR SEARCH HISTORY




Our mission: Democratising retail

Empowering retailers to achieve up to 3x of
1 — (/ industry standard conversion 1 (y _|_
30 T .| 13/0

Standard Site Conversion Al Search & Discovery Platform Amazon’s Site Conversion

(without prime)

e T % £
Search Merchandising Recommendations & Personalization Analytics



KLEVU

Relevance Drives Revenue

Natural Language Processing

° Understands complex queries
° Matches synonyms and context

° Enriches your product catalog automatically

Machine Learning [ Personalization

e  Continuous Learning
e  Tracks searches, clicks, and purchases
e  Optimizes search results and category pages

e  Adapts to customer behavior patterns

ML



Industry Performance

Overall conversion rate and

AOV
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@ DIY & Tools

@ Industrial and Machinery
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Industry Performance

Search conversion rate and

AOV

@ Electrical and Electronics

@ DIy & Tools

@ Industrial an@M3cHiReRRrden and Kitchen
@ Agriculture & Plantation

@ Automotive @ software @ Average (Search)
@ Film, TV, Music & Games
® J“""(‘“fy @ Clothing, Shoes & Accessories .. @ Beauty and Health
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@ Food, Grocery and Beverages @ Baby, Children and Toys
@ Arts or Crafts @ Books & Stationary

@ Pets




Klevu Al Ecommerce Search & Discovery

#Klevueli

Search bar functionality YouGov

Of those who have shopped online in the last six months, 28% "always" use the search bar

functionality while over one third (37%) "often” use this
+  38% of Younger age groups (i.e., 18-34) "always" use the search bar functionality which is significantly higher than older age groups (45+)

Rarely - 4%
Never . 2%

Don't know . 3%

AKC_Q2. Thinking about shopping online... How often, if at all, do you use the search bar functionality when shopping online? (Please select the option that best applies)

Unweighted base: All GB adults who have shopped online in last 6 months (1900)




Key Features and Best Practices

In the next slides we will demonstrate
Klevu features through the lens of the
pain points shoppers can experience
on an ecommerce website...




Best Practices

Begin the conversation at the search bar

>

Over 40% of shoppers go immediately to the search bar when on a new website.

Searchers are 4-6 times more likely to convert.

Try Curbside, 10% OFF! Learn More Sign In « Register

—-— AUBUCHON OX0  Monroe, CT = ¢ Membership Cart
= HARDWARE |nol eOPEN - until 6:00pm - What can we help you find today? Q ‘iﬁ? Learn More —

* Register for a better experience! v Recommendations v Quick and easy reordering v Special offers Sign in or Create Account




Expose search box on mobile and desktop

An icon isn’t enough - expose the entire
search bar and make it obvious

Make your search bar inviting, and
explain what shoppers can do

_I_ Q) Typical increase in orders from o
44 @) mobile search when exposing the olisction 204

search bar

#Klevuai




Enrich the search overlay with information

Keystroke activated auto-suggest ...
e Word/Phrase completion
e Recommended Products
e Special Offers
e CMS Content
e Helpful Links

Comd Swanlia

Denim Jacket

Indigo-Rinse Donim Patoh-Pocket Shirt
© Indigo 85

Bius Denim ‘Clouds’ Baseball Cap
® Bl 555

Pistachio Danim ‘Broad Stripe Zebra' Logo Work Jacket
Green 5325

Black Denim Clouds' Baseball Cap
® Black 595

Indigo Raw Stretoh-Denim Jacket
© Indigo 5296

Tapered-Fit Cropped Light-Wash Cotton ‘Authentio Twil
Jeans,

® Ught Was m 8265

Taperod-Fit Mid-Wash ‘Organio Vintage Stretoh’ Joans
® MidWash 3225

28

Increase in revenue from on-
site search

#Klevuai

31%

Increase in ecommerce
conversion rate



KLEVU

Understanding natural language semantics

Some basic relevance

Precise keyword matching

Broad/Fuzzy matching
Ascertain
attributes from
search query

Irrelevant or no result

@KlevuAl



TOTEME

Make sure typos can still drive revenue

Shoppers will abandon a website if they can’t find what they are looking for, even if they simply
misspelled it! Toteme can process typos with Klevu Al automatically, meaning more search-led

conversions and time on site.

24% 3%

search-led more time on
conversion site spent by
rate achieved shoppers




Best Practices

Make sure NLP can still drive revenue: Synonyms enrichment

nail gun \ nailer

.

Tools4Trade Q A ¢ Tools4Trade

Tools4Trade
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Synonyms Enrichment

This will give you an idea of
what goes behind the scenes to

deliver that search result.

Klevu adds these synonyms for
you automatically when we
index the catalogue which gives
it 3-5 times more depth and

coverage.

KLEVU altab

| Menu

Klevu Al Lab

Vision & Image Al

Language Processing
Synonyms Enrichment
De-compounding
Product Noun Identifier
Price Parsing Service
Measurement Normaliser
Brand Abbreviation
Similar Colors
Accent Normaliser
Spellchecker Service
FuzzySearch Service

Al bot & Conversation

Synonyms Enrichment

Given a word and an associated context, Klevu will suggest synonyms and similar words. The context information would
be the primary factor for suggesting similar words. In addition to synonyms, Klevu will also suggest examples and any
associated categories it can determine.

Try the synonyms enrichment in action now.

Text to enrich: @

outdoor I

or, select an couch, t-shirt, mobile, outdoor, standing table, dress, shorts, memory, wire, diaper, child, sink,
example: cream, diary, tonic, chips, shrimp

Results

Keywords Synonyms Examples Categories

outdoor conservatory

exterior
back yard
patic
rustic
external
courtyard
outdoors
outsicle
garden
backyard
terrace
open




Best Practices

Leverage NLP capabilities to understand your customer

e Measurement normalisation

780mm x 980mm tile flashing

\

ROOFING
SUPERSTORE"

A KLEVU

78cm [ 98cm tile flashing

<780mm x 980 mm tile flashing]

HELP & ADVICE PRODUCTS

> Concrete roof tile buyer’s
guide

>What is code 4 lead
flashing used for?

> Upgrade your lead flashing
fixing clips with hallclip+

HOW CAN WE HELP?

VELUX Pro+ EDWMK04  VELUX EBW MK04 00218
2000 Insulated Single Tile  Twin 120mm Tile Flashing
Customer Services Flashing - 78cm x 98cm 18mm Gap - 78cm x 98cm

£108.00
inc vat
How To Guides fneva

Delivery

#Klevuai

100mm Gap - 78cm x 98cm

<78cm | 98cm tile flashing

SUGGESTIONS

> Rooflite tix tile flashing
78cm x 98cm

> Rooflite 2 flashings side by
side for slate and tile roofs
78cm x 98cm

> Velux ew mk04 6000
replacement single tile
flashing 78cm x 98cm

HELP & ADVICE

> Concrete roof tile buyer's
guide

>Velux blind codes and sizes
chart

>How to cut and fit lead
flashing

2000 Insulated Single Tile

VELUX EDT MK04 1000 VELUX EKW MKO04 0021E
Single Flat Tile Flashing Coupled Tile Flashing
with BFX Underfelt Collar - 100mm Gap - 78cm x 98cm

£174.00
inc vat

RoofLITE TFX Tile Flashing

- 78cm x 98cm

£63.76
inc vat

23



Best Practices

Make sure NLP can still drive revenue: Product noun identifier

Pord Swarkia

54% of ecommerce websites returned zero or irrelevant results for complex search queries using

natural language.

PQN&- SwXb\ NEWIN MENS WOMENS JUNIOR HOME DISCOVER

sTores searcH services B © [ []

6 STORIES & PAGES 20 PRODUCTS View all

Men's Slate Blue Marl Two-Ply Hopsack Three-Button
Blazer

@ Silate Blue £600.00

Navy Lightweight Sports Blazer
@® Navy £30000

Casual-Fit Tan Cotton-Blend Blazer

Tan £28500
\

Why You Should Be Wearing A Casual-Fit Black Herringbone Cotton Blazer
Statement Suit (& How It’s Done)
@ Black £300.00

Close X

men's blazer under700 X

NN

74% 31%

increase in revenue increase in ecommerce
from on-site search conversion rate



Comprehending engagement
The search box is a website’s most
effective means to establish dialogue

with the customer

Search conversion peaks at 5 words

All

1 Word

2 Word

3 Word

4 Word

5 Word

6 Word

7 Word

8 Word



Automate Banners & Merchandising

Draw attention to featured specials

and offers.

Schedule time-bound campaigns for

visual banners and product boosting.

12% 24%

Increase in site search Increase in site search
conversion rate per session value

soak sleep

Soak§Sleep e | oo

DEALS DUVETS PILLOWS BEDLINEN F »” o
SUGGESTIONS PRODUCTS

pillows
pillow protector
pillow
illow cases
pillow protectors — =

PAGES

Pillow Size Guide
Pillow Buying Guide
Pillow Care Guide

SHOP DUVETS — SHOP PILLO!

30% OFF DEALS '

LIMITED STOCK
Vihenthey e gone




Best Practices

Al-powered relevance and refinement

Ensuring relevant products and filters
on the search or category page allows
shoppers to quickly narrow down their
options.

ZMONROVIA

50% "No result”

increase in site search searches significantly lowered

uuuuuuu

ZMONROVIA

KLEVU

@KlevuAl



Enhancing Customer Experience:
The Power of Smart Recommendations



Influenced by product recommendation

Just under half (47%) of adults who shopped online in the last 6 months were always, often
or sometimes influenced by product recommendations

e Younger people (i.e, 18-34) are more influenced by product recommendations with 26% being influenced either
always or often compared to 13% overall

( )

Always . 3.29%

Often

10.06%

Sometimes 34.43%

Rarely 34.80%

Daon't know I 1.24%

AKC _Q4. How often, if at all, are you influenced by product recommendations (e.g. 'users also bought, 'style with’, 'similar products’)? (Please select the option that best applies)

Unweighted base: All GB adults who have shopped online in last 6 months (1900)

#Klevuai



Al-powered product recommmendations

Consumers are more likely to shop with
brands who recognize, remember, and
provide relevant offers and

recommendations.

20%  10%

Increase in ecommerce Increase in per session
conversions value

.....

PHILIP £INGSLEY




Use smart product recommendations at checkout

) ROOLEE o VOUW . Show recommendations that make sense
for the items in the basket
o v Show recommendations based on shopper

intent in that session, or a recent session

£3700

FREE Continental U.S. SHIPPING! Add & few more products below 10 qualily! *Some exchusi

—|— 7% Typical average order value increase




Personalisation in online store

Over 4in 10 (42%) who have shopped online in the last 6 months were interested in a
feature that adjusts an online store’s layout and content based on their interests and past
behaviors

e Interest among younger generation (18-24) and (25-34) is 63% and 62% which is comparatively higher than 35+
age groups

( )

Wery interested - T.48%

Fairly interested _ 34.73%
Mot very interested _ 29.37%
Mot at all interested _ 20.96%

Don't know - T.46%

AKC _Q7. How interested, if at all are you in a feature that adjusts an online store's layout and content based on your interests and past behaviours? (Please select the option that best
applies)

Unweighted base: All GB adults who have shopped online in last 6 months (1900)

#Klevuai 32



Personalization - and avoiding filter bubbles

Reset any personalization tools
frequently to avoid outdated data.

Personalize based on behaviour or
shopper intent over demographics.

YA (@) Typical uplift in average order values
o —I_ () whenthese principles applied



Online Home Shop

OHS

ONLINE HOME SMO#

POPULAR SEARCHES TRENDING NOW

Cookie Policy

Brenttords Teddy Fleece

Fitted Sheet - Sitver Grey

We use Wies on our site 1o giv

£08P v s v O

@

W CLEARANCE GARDEN

: .

Brentfords Teddy Fleece Brentfords Teody Fleece
Fitted Sheet - Charcos Grey Fitted Sheet - Blush Pink

ill Vibes
Nkt by T £

Experience a cosy. re-it Christmas of
trendy and luxurious lounging

SHOP NOW




Audit your client’s search and product discovery experience often.

Search & Product Discovery Audit: Klevu offers a free comprehensive audit at klevu.com/audit, which
klevu.com/audit looks at these categories, and gives a scorecard with tips.
FACTORS SCORE & PARAMETERS TARGET KPI TYPICAL UPLIFT* PRIORITY FOR YOU
Search UX Usability of Search Sessions with search +42% Very High
Relevance of Search Product Type Queries Search conversion rate +21% High
Feature Type Queries Search-led revenue +39%
Searchable blog and CMS content Site-wide conversion rate +18%

Guided Autosuggest

Voice Search
Automatic Typo Detection & Autocorrect

Filters on Search Results page

Merchandising & Filters on Category Page Recs conversion rate +64% Very High
Recommendations - .

Banners and Merchandising Recs click-through rate +16%

Dynamic Al Merchandising Revenue from categories +15%

Types of Recommendations Average order value +19%

*We recommend getting a and ROl model from Klevu so that we can understand how your merchandising is currently done and give more accurate ROl
analysis. Uplift stats come from an average across a sample of 37 Klevu client and insights from the . Percentages over 80% have been
removed from the averages to produce more realistic average numbers. Product Recommendations conversion rate and click-through rate includes the Klaviyo Integration.

See . Please note that these uplifts are not guarantees, only indicators based on what other Klevu clients have achieved.


http://klevu.com/audit
https://www.klevu.com/get-a-demo/
https://www.klevu.com/case-studies/
https://docs.google.com/presentation/d/1azWD3Oj_7vgbxiNMpj8-PthdYDy_jB9lWI3sLjqlUds/edit#slide=id.g2775cede8e5_0_570
https://www.klevu.com/case-study/the-cambridge-satchel-co/

KLEVU

Request a FREE ecommerce audit
Let our experts dissect your product discovery journey and
uncover areas that may need improvement.

e An analysis of the website, including an overall health score,

where you sit within the market in an informative report

Search usability and product recommendations improvements
e Mobile site UX improvements

Action plan to create revenue growth opportunities

klevu.com/audit

@KlevuAl



Turn visitors into shoppers with Asklo Al assistant

|
- = -~ x
-
Add To Bag

( AskProductal )
. Buy Now
v

B ™

- — Ask Product Al )

What type of bulb does this Dragonfly 0 plagrss?
Pendant light require? T

“The Tiffany Pendant Light in Dark
Bronze & Blue Glass” requires

3 x B0W E27 GLS bulbs, which are not
included with the product.

Answer questions with Al, help shoppers checkout faster Engage shoppers with live Q&A on product pages

Create a deeply engaging Q&A experience on product pages by resolving

Speed up your customers’ purchase journey by using Asklo Al to instantly
queries in that peak moment of interest.

answer their questions on product, shipping, and much more.

4+ Show Q&A on product pages
4+ Fine tune the tone and branding
4+ Respond fluently in multiple languages

4+ Al-generated Q&A and follow-ups
4+ Intent-driven conversational Al
+ Customizable questions and answers



Asklo Al assistant fb

Turn visitors into shoppers with Asklo Al assistant

What is the warranty period for this Instax camera?

Analytics Reports
The warranty period for this Instax camera is = - Products Questons sked Actcen
oneyoarfom he date o purchase.
n 5546
What does the warranty cover? £ Total questions =

O i
The wal 5. anufacturing defects and Total Ratings (Thumbs Up)
any issues re to the camera's functionality.

1567

Total Conversions

& UsD 7,124.7
Total Sales (in USD)

O Hot hick Purnps
Most Sold Product After Questions
Resolve queries before customers reach out to support Get great insights to optimize your product listings
Reduce the work burden on your support channels by clarifying repetitive Make your product listings more conversion focused by using Asklo's analytics to
customer queries directly on product pages. learn what shoppers desire, how they interact on the product page, and more.
4+ Reduce support tickets and calls + See analytics on most popular Q&A
4+ Quickly resolve shopper queries 4+ Learn what info shoppers want
4+ Create a seamless shopping experience 4+ Optimize your product listings

www.asklo.ai .



Al-powered eCommerce product discovery platform

Our focus: the ultimate discovery suite

Full Product Discovery Suite making a huge impact

Optimizing every touch point of customer shopping and product discovery

- T
Search Merchandising 3 7 O

o tote bag

Women's Scarves More revenue per web session
eoe

0)

RANE ' 12 /0

w're

»‘*ﬁ‘ Site-wide ecommerce conversion rate increase
| - o [ I e e
: | z 0
Recommendations Asklo 19 O
Caskrroductar) T Search-led conversion increase
v

Vit type of bulb does this Draganfly

| ”A Pandont light require?

#Klevuai



Al-powered eCommerce product discovery platform

Klevu.

Join thousands of ecommerce teams achieving up to 8% site-wide and 16% search conversion rates with

Fashion

Coud Swanlia

ANYA HINDMARCH

ligent Doviociticar

FRASER HART

FRED PERRY

OLIVER BONAS

f
SEASALT

CORNWALL

Beauty & Lifestyle B2B & Electronics
- richersounds
BYRIZNC
diptyque E3YAMAHA
paris
HSS Hire
NEOM
BRITISH <
SKINNYDIP AIRWAYS
DR. BARBARA xerox
STURM

flying tiger

cepenhagen

Food & Beverage

@
JACK DANIELS.
3% BULLETPROOF
bulk
MONIN

som'ﬁwcenars

THE
CHAMPAGNE
COMPANY

Home
lights4fun

Cox & Cox

dwell

\/era BRadley

|
% bensons
| “beds

Sports & Activewear

A KANGOL

g asics




A KLEVU

Fashion

Paul Smith

Paul Smith needed a composable ecommerce
architecture that suits the needs of the business
exactly, and could grow and change with it too.

Paul Smith uses Klevu search, category merchandising
and product recommendations. Paul Smith can serve
up more accurate results to shoppers faster than ever
before. They can trust the Al to deliver the right product
and content results to shoppers, manually
merchandising as lightly as possible.

We just let Klevu Al run in the
background and it just works.

Hannah Bennett
Head of Digital
Paul Smith

Increase in revenue from search

26%

Increase in per session value

3100

Increase in ecommerce conversion rate

41



KLEVU

Al Search & Product Discovery Platform

Trusted by thousands of online retailers, Klevu's Al-empowered search and product
discovery solutions can help you achieve 3x industry standard conversion rates:

. Improve your site search conversion rate

. Maximize conversions on your product listing pages

. Increase the conversion impact of your product recommendations

° Personalize your website using advanced Al

Y ¥ % K Jr Febzs.2024

“Klevu Al tranformed customer experience
on our website”

Chad Laurent, SIG Sauer, Inc.

Highest User Easiest
Adoption Setup

| SPRING _J | SPRING _J
2024 2024

flying tiger

cepenhasen

S rA R[N

richersounds

1
SEASALT

CORNWALL

OLIVER BONAS

FRASER HART

\ bensons
| “beds

HSS Hire

Topps Tiles

DR. BARBARA

STURM



KIEE VU

Unlock Free Klevu Product
Discovery for Black Friday &
Cyber Monday! &

Boost your holiday sales with Klevu! Get a free product discovery audit
and enjoy full access to Klevu during Black Friday & Cyber Monday—with
no payment until December 1ith, 2024. Plus, sign an annual contract and
receive 20% off.

Don't miss out on this exclusive offer!

49.8%

SALES CONVERSION RATE )

® SERACH QUERIES

10.2%

CLICK CONVERSION RATE




Lauren Jones
Partnerships Manager, Klevu

lauren.jones@klevu.com

Midwest Ecommerce Summit



https://www.linkedin.com/in/lauren-jones-944709159/
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