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BigCommerce 
Five eCommerce imperatives that make us industry-leading
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Jessica 
Williamson
Growth Channel Account Manager, 
Southeast

headshot
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Enterprise eCommerce,
Simplified.

● Lower total cost
● Faster innovation
● Fully composable
● B2C + B2B
● Worldʼs best omnichannel feed management
● World class performance, uptime, and security

60K+
Merchants

$100B+
Merchant Sales

150
Countries Served

About BigCommerce
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Forrester rates BigCommerce ahead of Salesforce, Adobe/Magento, and Shopify Plus for enterprise B2C ecommerce.

What analysts are saying…

BigCommerce is one of the Strongest 
Performers in commerce.
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Enterprise 
leadership 
recognition

Digital Commerce Platform PEAK Matrix® Assessment 2023
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Global 
leader on 
G2 for B2B

G2 Grid® for Ecommerce Platforms
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Health & Beauty

Fashion & Apparel

Electronics

Home & Garden

Food & Beverage

Sports & Outdoors

Automotive

B2B & Industrial
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eCommerce leadersʼ day-to-day pressures

Overview

Keep up with 
customer needs
and the competitive 
landscape

Manage complex 
data systems
and system integrations

Make the site 
more performant
and feature-rich while 
making sure it doesn’t 
go down

Manage brand, 
pricing, promotion,

and inventory across multiple 
channels

Drive 
more sales
with fewer resources

Implement 
new ideas
to improve site experience 
and conversion

Innovate 
quickly
across departments without 
waiting for technical 
resources

Integrate new 
technologies
without losing momentum on 
optimization
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Engage, attract, convert, expand, and operate with lower cost and more freedom.

Enterprise eCommerce, simplified.
BigCommerce delivers
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Five eCommerce Imperatives

Attract
Maximize omnichannel 
traffic, demand, and sales

Operate
Lower cost and risk while 
continuously innovating

Convert
Create the best B2C and B2B 
one page checkout UX

Engage
Create digital shopping 
experience differentiation

Expand
Add new brands, 
geographies, and channels
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Five eCommerce imperatives

Attract

Operate

Convert

Engage
Create digital shopping 
experience differentiation

Expand
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Five eCommerce imperatives

Attract

Operate

Convert

Engage

Maximize site traffic, demand, 
and sales

Expand
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Convert
Create the best B2C and B2B 
one page checkout UX

Five ecommerce imperatives

Operate

Engage

Expand

Attract
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*May '23 data, Enterprise stores using BigCommerce storefront and native 
one page checkout, a major payment processor (includes Braintree, PayPal 
Commerce Platform, Stripe, Adyen), PayPal Wallet, and Apple Pay

BigCommerceʼs 
native one-page 
checkout delivers: 

*With flagship payments configuration:

2.33%
Visit to order 

conversion rate

61.9%
Checkout 

conversion rate

Five eCommerce imperatives
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Add new brands, storefronts, 
geographies, and channels

Convert

Five eCommerce imperatives

Operate

Engage

Expand

Attract
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Within 8 months from signing 
with BigCommerce

HMD Global (Nokia) 
launched 10 localized 
stores in 15 countries.

  Expand

Unique checkout, payment 
solutions, and locale-specific 
differences for each store

First store in UK was 
live in 3 months

Included seamless 
integrations for multi-
region omnichannel and tax
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Simplified expansion. Faster growth. Local experiences.
That s̓ BigCommerce.

Simplified expansion powered 

by our native capabilities.

Native capabilities
Centralized management that 

eliminates duplicate efforts.

Efficiency at scale
Be more data driven, holistically 

or by specific storefront.

Unified data

For relevant and engaging 

experiences.

Local experiences
Choose when and where to sell 

specific products.

Unique offerings
Set default and get paid in local 

currency with no conversion.

Local currency

Five eCommerce imperatives
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Lower cost and risk while 
continuously innovating

Convert

Five eCommerce imperatives

Operate

Engage

Expand

Attract



©
 B

ig
Co

m
m

er
ce

.  
Al

l r
ig

ht
s 

re
se

rv
ed

. C
on

fid
en

tia
l.

19

©
 B

ig
Co

m
m

er
ce

.  
Al

l r
ig

ht
s 

re
se

rv
ed

. C
on

fid
en

tia
l.

BigCommerce streamlines operations with:

Focus on business profitability and growth while we manage 

hosting, updates, security, and compliance management.

Less maintenance. More growth.
The world’s most demanding brands count on BigCommerce 

to keep them running at the most demanding times.

Proven reliability, built for complexity.

LOWER COSTS PERFORMANCE

We provide critical security and compliance with an 

ever-growing list of Tier 1 certifications including ISO, SOC, 

PCI, GDPR & CCPA.

Certified security and compliance.
Manage multiple store, omni, B2C, B2B, CaaS, and 

international data from one account with unconstrained 

analysis capabilities.

Actionable data insights.

SECURITY DATA

Five eCommerce imperatives
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BigCommerce lowers total costs by:

Low maintenance with 

hosting, updates, security, 

and compliance handled 

means less time fixing, 

while reducing associated 

pain and costs.

Saving Time

Native enterprise 

capabilities with 

on-demand integrations 

allow you to add features 

as you need them, rather 

than paying for what you 

don’t need.

Saving Waste

0% additional transaction 

fees and no proprietary 

penalties means you’ll save 

on recurring add-on costs 

found with other providers.

Saving Fees

BigCommerce rewards 

growth. The bigger you get, 

the less you pay per order, 

rather than increasing take 

rate the more you sell.

Saving Share

Five eCommerce imperatives
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What fuels our leadership for these ecommerce imperatives?

Launch Services Success Services
Solutions Architecting

Data Migration Services

Implementation Project Management

Enterprise Launch Coach

Technical Account Management

Customer Success Management

Enterprise Growth Coach

BigCommerce University

24/7
Chat, email, and US-based phone support

Five eCommerce imperatives
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l. Engage, attract, convert, expand, and operate with lower cost and more freedom.

Enterprise eCommerce, simplified.
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