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About BigCommerce
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Enterprise eCommerce,
Simplified.

]OHNNIE({WALKER

Lower total cost -

World's best omnichannel feed management
World class performance, uptime, and security

o

e Faster innovation

e Fully composable MR LS
e B2C+B2B SCIENCE.

o

o

DENNlSON

60K+ $100B+ 150 4' (
Merchants Merchant Sales Countries Served
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Forrester rates BigCommerce ahead of Salesforce, Adobe/Magento, and Shopify Plus for enterprise B2C ecommerce.
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What analysts are saying...

BigCommerce is one of the Strongest
Performers in commerce.

('’

FORRESTER

THE FORRESTER WAVE™

B2C Commerce Solutions

Strong
Challengers Contenders Performers Leaders

- JKibo Commerce

Salesforce( -
-+ JAdobe
- BigCommerce

commercetools 1

Shopify Plus

Optimizely (-




Digital Commerce Platform PEAK Matrix® Assessment 2023

Ent '
n erprlse Everest Group Digital Commerce Platform PEAK Matrix® Assessment 2023":2

- ® | eaders Major Contenders Aspirants

leadership
recognition

Major Contenders

Salesforce® ®Adobe
HCL Software _______ @ SAP/ —
Infosys Equinox Spiyker EomTRCe
Liferay rShopify Elasticfath Commercetoois

Capillary Technologies
Fabric Kibo

Market impact
Measures impact created in the market

Virto Commerce
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Low Vision & capability High

Everest Group Measures ability to deliver products successfully
e, Commercetools, Elastic Path, Fabric, Kibo, SAP, Shopify, Sitecore, Vi

P E /‘ K 1 Assessment for BigComn
provider inputs and are b. on Everest Group's proprietary Transaction Intelligence (T!) database

M A T R I X® Group's interactions with buyers

2 Assessment of Adobe and Salesf includes partial in
proprietary data assets, technology provid
Source Everest Group (2023)

> Commerce, and VTEX excludes technology
chnology provider public  disclosures, and Everest
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puts from the technology provider and is based on Everest Group's estimates that leverage Everest Group's
lers' public disclosure, and interaction with buyers
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Global
leader on
G2 forB2B

G2 Grid® for Ecommerce Platforms
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Health & Beauty

Fashion & Apparel

Electronics

Home & Garden

Food & Beverage

Sports & Outdoors

Automotive

B2B & Industrial
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Overview
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eCommerce leaders’ day-to-day pressures

Drive
more sales

with fewer resources

Implement
new ideas

to improve site experience
and conversion

Keep up with
customer needs

and the competitive
landscape

Manage complex
data systems

and system integrations

Innovate
quickly

across departments without
waiting for technical
resources

Make the site
more performant

and feature-rich while
making sure it doesn’t
go down

Integrate new
technologies

without losing momentum on
optimization

Manage brand,
pricing, promotion,

and inventory across multiple
channels
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BigCommerce delivers

Enterprise eCommerce, simplified.

Engage, attract, convert, expand, and operate with lower cost and more freedom.




‘:’ Five eCommerce Imperatives

Engage = Attract 4  Convert :°

Create digital shopping Maximize omnichannel Create the best B2C and B2B
experience differentiation traffic, demand, and sales one page checkout UX

Expand 7  Operate <3

Add new brands, Lower cost and risk while
geographies, and channels continuously innovating
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‘:’ Five eCommerce imperatives

Save On Summer Fun Up To $300 Off Fire Pits

Engage =

Create digital shopping
experience differentiation

Attract
Convert

Expand

© BigCommerce. All rights reserved. Confidential.

Operate

-
-



‘:’ Five eCommerce imperatives

< feedonomics

Engage

INCREASE IN:

Attract 4 - ” 50%% | |

Maximize site traffic, demand,

and sales —
Convert -
g N\
% Expa nd Trusted by:
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‘:’ Five ecommerce imperatives

F O

Convert

Create the best B2C and B2B
one page checkout UX

10% OFF ICES!

Take 10% off our Ice flavors, all month long! Use code ice 10 at

checkout!

© BigCommerce. All rights reserved. Confidential.




A

ved. Confidential.

e. All rights reser

© BigCommerc

Five eCommerce imperatives

*With flagship payments configuration:

BigCommerce's
hative one-page
checkout delivers:

*May '23 data, Enterprise stores using BigCommerce storefront and native
one page checkout, a major payment processor (includes Braintree, PayPal
Commerce Platform, Stripe, Adyen), PayPal Wallet, and Apple Pay

61.9%

Checkout
conversion rate

2.33%

Visit to order
conversion rate

F0O
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Five eCommerce imperatives

Expand &~

Add new brands, storefronts,
geographies, and channels

FREE SHIPPING ON ALL ORDERS OVER $400- ALL OFFERS (5)

I
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Use Code 3QX3RDFREE

Shop Now
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77" Expand

Within
with BigCommerce

HMD Global (Nokia)
launched 10 localized
stores in 15 countries.

hmd.

First store in UK was
live in 3 months

Unique checkout, payment
solutions, and locale-specific

differences for each store

Included seamless
integrations for multi-
region omnichannel and tax




‘:’ Five eCommerce imperatives

Simplified expansion. Faster growth. Local experiences.
That's BigCommerce.

7 s 5

Native capabilities Efficiency at scale Unified data

Simplified expansion powered Centralized management that Be more data driven, holistically
by our native capabilities. eliminates duplicate efforts. or by specific storefront.

O i ©,
Local experiences Unique offerings Local currency

For relevant and engaging Choose when and where to sell Set default and get paid in local

© BigCommerce. All rights reserved. Confidential.

experiences. specific products. currency with no conversion.



‘:’ Five eCommerce imperatives

— ® Skullcandy
Engage o
Attract s i

Convert

SHOP SPEAKERS

Expand 7 -~ \

Operate 3 7

Lower cost and risk while
continuously innovating
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GET 10% OFF X

Y
[o]
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Five eCommerce imperatives

BigCommerce streamlines operations with:

LOWER COSTS

Less maintenance. More growth.

Focus on business profitability and growth while we manage

hosting, updates, security, and compliance management.

SECURITY

Certified security and compliance.

We provide critical security and compliance with an
ever-growing list of Tier 1 certifications including ISO, SOC,
PCl, GDPR & CCPA.

PERFORMANCE

Proven reliability, built for complexity.

The world’'s most demanding brands count on BigCommerce
to keep them running at the most demanding times.

DATA

Actionable data insights.

Manage multiple store, omni, B2C, B2B, CaaS, and
international data from one account with unconstrained

analysis capabilities.

>
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Five eCommerce imperatives

BigCommerce lowers total costs by:

[ X

Saving Time

Low maintenance with
hosting, updates, security,
and compliance handled
means less time fixing,
while reducing associated

pain and costs.

4

Saving Waste

Native enterprise
capabilities with
on-demand integrations
allow you to add features
as you need them, rather
than paying for what you

don’t need.

Saving Fees

0% additional transaction
fees and no proprietary
penalties means you'll save
on recurring add-on costs

found with other providers.

Saving Share

BigCommerce rewards
growth. The bigger you get,
the less you pay per order,
rather than increasing take

rate the more you sell.
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Five eCommerce imperatives i“ﬂ:

What fuels our leadership for these ecommerce imperatives?

Our people.

Launch Services Success Services

Solutions Architecting Technical Account Management

Data Migration Services Customer Success Management
Implementation Project Management Enterprise Growth Coach

Enterprise Launch Coach BigCommerce University

247

Chat, email, and US-based phone support



ved. Confidential.

e. All rights reser

© BigCommerc

Enterprise eCommerce, simplified.

Engage, attract, convert, expand, and operate with lower cost and more freedom.




© BigCommerce. All rights reserved. Confidential.

Thank You

ﬁCOMMERCE



