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Consumer Expectations Changing

36%

~ 44% 4% of consumers will abandon

of retallers were of consumers use click a brand's BOPIS optlon due
offering curbside and collect to make to long walt times
plckup in 2020 purchases

Source: Radar whitepaper
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Consumer Behavior Changing

Which of the following activities were part of your shopping behavior
over the past 6 months (October 2021 through March 2022)7?

Checked online for product availability at a nearby store

Ordered online and picked up in a store 37%

Ordered online from a web-only retailer (Amazon, Lulus, etc.) for same-day delivery 36%

Participated in a store-based retailer loyalty program beyond Amazon 29%

Ordered online from a local retailer for in-store or curbside pickup 29%

Source: Digital Commerce 360/Bizrate Insights, March 2022 omnichannel
survey of 1,132 online shoppers. Top 5 responses shown.
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Legislative Changes YAVERTEX

For global businesses, accurate tax compliance is an instrumental piece
of the tax puzzle. Getting this piece right is increasingly complicated
because of the and the

Additionally, staying current on tax developments at the local and
national level, while meeting the demands needed for more
transparency and financial information, strains the resources of tax
departments and further complicates tax compliance.

Source: EY



Corporate Initiatives YAVERTEX

of 730 financial decision makers consider
a strategqgic priority

7 out of 10 report the

Over half in calculating sales/VAT tax
51% rely on INn their ERP

41% rely on (spreadsheets!)
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